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uss npeamera

CaBrajjaBame TEOPHjCKEe OCHOBE H YIIO3HABAKHE Ca TEXHOJOUIKHM peai3alnjama e-
6ankapctsa. [Ipumena UT y npojekToBamy U ynpaBibamy €KCIIOATAIMjOM CUCTEMA €-
OankapcTBa. [IprMeHa TeXHUKA e-TIOCI0Bamka y e-0aHKapCTBY.

Hcxon npenmera

Crynentu he 6uti ocioco0JpeHH a yYECTBY]Y Y IPOIIECy MPOjeKTOBAmba U MMIUIEMEHTAIIN]e
cucrema e-6ankapcra. Ctynentu he mohm n1a nedununry nmpegHoCTH e-0aHKapCcTBa HA
KJIACHYHUM OaHKapCTBOM U JIa BOZIE TIpoliec yBuolema HOBUX OaHKapckux ycmyra. CTyaeHTH
he mohu na popmynumry npouece yBohema e-0aHkapcTBa.

Cagp:kaj npenmera

OCHOBHH T0jMOBH OaHKapcTBa

[TnaTHU IpOMET U eNEeKTPOHCKO OaHKapCTBO

Hoge notpebe koprcHUKA 1 JeMOTpa(CK TPEHIOBU
TexXHNYKO-TEeXHOJIOIIKa OCHOBA €JIEKTPOHCKOI OaHKapcTBa
CurypHoCT U Mepe 3alTHTe

MelhybaHnkapcke KOMyHUKAIH]je

TpaHcakuyje BEIMKUX BPETHOCTH

JucTpuOyLIHOHH CUCTEMU

[Mnahama y e1eKTpPOHCKOj] TPTOBUHU

EnexTpoHcKku pUHAHCH]CKH CUCTEM

WHcTUTYIIMOHAIHY aclleKTH e-0aHKapcTBa U IaTHor npometa 'y Cpouju
Wuctpymentu miahama

Cucrem obOpadyHa

[Tpormec TproBama XapTujama o BpeIHOCTH

CMmameme TpOoIkoBa OaHKapCTBa MPUMEHOM e-0aHKapCTBa
bankapcTBO Ha HHTEPHETY W OHJIAjJH TPXKHUIITA

ITpumena e-6ankapcrBa y Cpouju
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Ounena 3nama (MakcuMaHu 0poj moena 100)

IpenncnutHe o0aBe3e IoeHa 3aBpuUIHM MCIIUT IIOEHA
aKTUBHOCT y TOKY 10 MIUCMEHU UCIIAT

npeaBama

IPaKTUYHA HacTaBa YCMEHH UCIHT, CEMHHAPCKH paj 30
KOJIOKBH]yM-H, TECTOBU 60 |
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